
   



Job #:
ALLIN-01276

* This promotion will apply to one and two-bedroom Signature Presidential Suites at Hard Rock Hotel & Casino Punta Cana and two-bedroom Rock Suite Platinum rooms at the all-inclusive Hard Rock Hotels in Mexico.

With a Personal Assistant, you’re free to focus on what you really want. We’ll take care
of the little things. Book by December 31, 2016 for travel through April 22, 2017*.



This month, I'm talking about a member of the Logimonde team who despite 

being rather quiet makes a big difference and exceeds expectations. 

Blake Wolfe joined our team two years ago and during that short 

period of time he has taken on a crucial role at Logimonde.

Based in Toronto, he is responsible for the editorial content on 

our English websites at PAXnews.com and PAXnewsWest.com.

Every morning, he goes in search of new and interesting content 

that can help the industry. What a sleuth!

It must be said that Blake has a news reporting background, where 

investigative skills are paramount.

A journalist by training, he began his career in the Toronto area writing 

for community newspapers for the better part of a decade.

Fortunately for us, after having reported from enough crime scenes and 

accidents, he wanted a little change.

Each month, he also contributes to our print magazine crafting feature articles 

requiring a lot of research. But this does not scare him.

Blake is an extremely loyal colleague, one on which we can always rely – that 

type of person which I have rarely encountered.

I could talk at length about his work technique; before Blake, I've never seen 

a person work with over fifty windows open on his computer screen!

And if you have the chance to open his desk drawer, be prepared!

So it's true, Blake has its own way of working - perhaps it should even be 

patented - but it must be working: he’s consistently meeting deadlines, no 

matter the workload.

Next month I present Benoit Schmautz, our Montreal journalist.
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for travel between december 15, 2016 and April 30, 2017
Book ANY South package by 
September 30 with a deposit of $100, 
and your clients will get: 

   The option to change travel dates up to  
3 hours before departure

   A $50 future travel voucher

For Luxury or Distinction Collection packages:

   Our PRICE DROP guarantee

   An upgrade to Option Plus (valued at $89)

   PLUS  your clients could WIN their 
trip for free  
A winner every week Aug 8 to Sep 30

        If your client wins, you earn $100                       !
TM

Win your 

trip for free! early

promotion
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Terms and conditions apply. 
For complete details, visit transat.com.
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Five, then six sleek, silver wave riders danced alongside us. 

The dolphins sidled up the moment we motored away from the 

ship. Splashing, they leaped through our wake nearly close 

enough to touch us. Brief glimpses as they dove and frolicked 

revealed faces that seemed to smile ear-to-ear—mirroring 

our own beaming grins. 

Ever get high-fived 
by a dolphin?

888-862-8881
UnCruise.com 

Inclusive 7-night adventure cruises
Mexico’s Sea of Cortés • 84 guests • Nov – Mar

Hawaiian Islands • 36 guests • Nov – Apr

KAYAKING l PADDLE BOARDING | SNORKELING l HIKING l SKIFFING

Save
$600* 

  

*Must mention off er code: Mexico—MA3UF116; Hawaii— HA3UF116.  Per couple/select departures. Book by 11-15-16. USD.
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setting the stakes
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n the world of tour operators, standing out amongst the 

competition can boil down to one word. 

“We must always have a ‘yes’ [in response to] all of our 

consumers’ demands and needs,” says Juan Carlos Soto 

Garcia, president of Hola Sun Holidays, a Canadian tour 

operator that specializes in selling Cuba vacations and 

excursions.  

Since Hola Sun Holidays sold its first flight/package to 

Cienfuegos from Toronto in December 1991, the Richmond 

Hill, ON-based company has gone to great lengths to stay 

on top of Cuba’s ongoing evolution in order to serve clients 

with helpful answers on demand.  

After all, the tour operator, which is celebrating its 25th 

anniversary this month, doesn’t pride itself as “The Cuba 

Specialist” for nothing.

“Our slogan, at the same time, is our trademark,” says Soto 

Garcia, who became president of Hola Sun Holidays and 

Caribe Sol, the company’s Quebec-based francophone 

branch, last March.  “We take advantage of all [Cuba’s] 

tourist products and services.” 

Hola Sun Holidays and Caribe Sol, which is 23-years-

old, operates under the parent company Havanatur  

Group, a team of tour operators and travel agencies  

with offices in more than twelve countries around the 

world. 

From a business standpoint, it was wise for Havanatur to 

open two branches in Canada, which is known to send 

more visitors to Cuba than anywhere else in the world. 

Hola Sun Holidays primarily sells Cuba packages to travel 

agents – year-round vacations out of YYZ, via Cubana 

Airlines (Cuba’s national airline) to nine sunny Cuban 

destinations: Cayo Coco/Cayo Guillermo, Holguin, 

Cienfuegos/Trinidad, Santiago de Cuba, Camaguey/

Santa Lucia, Havana, Varadereo, Cayo Santa Maria 

and Cayo Largo, as outlined in the company’s 2016-2017 

brochure, which was released in July. 

Over the years, both Hola Sun Holidays and Caribe Sol 

have partnered with more than 1,600 travel agencies 

nationwide, promoting Cuba as a safe and affordable 

haven for sun-seeking Canadians. 

All products and services are available to agents at eight 

per cent commission across the board and, notably, Hola 

Sun passengers are entitled to free excursions when they 

book select destinations. 

Soto Garcia, a former operations and sales director at 

Havanatur Varadero, says Hola Sun Holidays’ 25-year 

milestone is not only a testament to the staff’s ability to 

“make dreams come true,” but also serves as “a starting 

point for new development and expansion.” 

This year, to celebrates its silver anniversary, Hola Sun 

Holidays added new products that focus on the east 

side of Cuba, including Santiago, Baracoa and Pinares 

de Mayari in Holguin province.

Some of the newer hotels offered by Hola Sun Holidays 

(which increases its accommodation offerings by  
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10 per cent each year) includes the Iberostar Bella Vista 

in Varadero and the Ocean Casa Del Mar by H10 Ocean 

Hotels in Cayo Santa Mario.  

Further details about Hola Sun’s upcoming products and 

campaigns, which were kept hush-hush at the time of 

writing this story, will be revealed at the company’s 25th 

anniversary bash and product launch on Sept. 16, 2016, 

in Mississauga, ON.  

“We’re looking to the future in terms of what we can offer 

our clients,” Veronica Duenas, sales account manager 

at Hola Sun Holidays, hinted to PAX in an interview last 

July at an agent seminar hosted in partnership with Blau 

Hotels and Resorts in Toronto. 

Duenas, who has worked at Hola Sun Holidays for 16 years, 

says the “special relationship” Hola Sun has with Cuba is 

what makes the company a bona fide Cuba specialist, 

and is what has enabled the company to stay ahead of 

the curve all these years.

“We know Cuba. We interact with Cubans. We have 

relationships with local reps and have a sales team down 

there. We always try to be on top,” Duenas told PAX at the 

seminar, which was held at Mambo Lounge, an authentic 

Cuban restaurant in Toronto’s Danforth neighbourhood.  

Duenas, who started at Hola Sun Holidays in client services, 

beams with pride when discussing Cuba’s evolution as a 

tourist destination. 

“It’s improved so much over the years,” she said. “Not 

only in the food, but also in the hotels. We constantly 

have new chefs coming in from different countries, so 

there’s more options.” 

In her time at Hola Sun Holidays, Duenas has seen a 

change in the way Canadians experience Cuba, too. 

“The resorts are beautiful,” Duenas told PAX. “But 

nowadays, people want to explore Cuba in different 

ways. I see more Canadians going down, renting a car, 

and doing their own thing. They know Cuba is safe.”  
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It’s no secret that the island country is on the cusp of major 

touristic change since restoring its diplomatic relations with 

the United States in 2015. 

Last March, U.S President Barack Obama visited Cuba (the 

first U.S. president to do so in nearly a century); the Rolling 

Stones performed for 500,000 screaming fans in Havana, 

for the first time, that same week. 

Not long after, and for the first time in more than 50 years, 

a U.S cruise ship, Carnival’s Adonia, docked in Havana on 

May 2nd. 

Then, in June, Four Points by Sheraton erected a sign outside 

the Gaviota 5th Avenue Hotel in Havana, making it the first 

hotel to be operated under a U.S. brand in the country 

since 1959.

Major U.S. airlines, too, will soon fly direct into Havana 

(United Airlines, for instance, is to begin commercial flights 

there this fall). 

Even Hollywood is zeroing in. Last spring, Vin Diesel’s Fast 

and Furious 8, the second U.S. movie and first big-budget 

Hollywood film to be shot in Cuba, shot on-location in 

Havana (as PAX witnessed on a press trip happening at 

the same time).

America’s rising interest in Cuba is booming and may have 

contributed to Cuba’s increase in visitors from other markets. 

In 2015, the island welcomed more than three million visitors, 

a 17 per cent increase from 2014. 

The country’s rapid transformation, says Soto Garcia, is 

“excellent” for Cubans and that it will “contribute to the 

economical growth and development to the country,” 

further challenging Hola Sun Holidays to keep moving and 

improving.  

That said, Duenas and her colleagues at Hola Sun should 

have their work cut out for them as they continue to keep 

tabs on Cuba’s growth while upholding their reputation for 

saying “yes” to questions, and always having an answer. 

The task, no doubt, will be a team effort. 

“We’ve grown so much. We’re had our ups and downs like 

everybody, but we have stuck to it,” Duenas told PAX. 

“We’re a family. We’re a small company, but we’re very 

united. Just like the Cubans.”  

For more information on Hola Sun Holidays, visit 

holasunholidays.ca. The company’s travel agent website 

can be found at holacaribeagent.ca.

 
 
 



LA HABANA  •  VARADERO  •  CAYO SANTA MARÍA  •  CAYO GUILLERMO  •  CAYO COCO
CAYO LARGO DEL SUR   •  TRINIDAD Enjoy being a star

IBEROSTAR Hotels in Cuba
A luxury only within reach of the stars
Stars like you

IBEROSTAR Ensenachos
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Varadero, Matanzas
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e can’t tell you the names of the celebrities 

who have booked with us,” Amr Younes 

jokes from his new digs at Luxury Retreats in 

Montreal. “But I can tell you that we rent Mick Fleetwood’s 

house in Maui.”

I’m spending an afternoon touring the airy, loft-style office space 

of the high-end villa rental company with Younes (who recently 

joined Luxury Retreats as its vice-president, revenue optimization) 

and Nick Guezen, vice-president of portfolio development.  

Known for its impressive portfolio of carefully-selected properties 

and concierge-curated authentic travel experiences, Luxury 

Retreats may not have the mainstream notoriety of its peer-to-

peer-focused competitors, but it’s by no means a small player 

in the sharing economy game.

“There’s a big difference between businesses like Airbnb and 

HomeAway, where anyone can list anything,” Younes clarifies, 

“and the properties you find with us.”

Originally founded in 1999 by Joe Poulin, Luxury Retreats has 

grown from a Caribbean rental brand to a global venture 

boasting more than 3,000 properties throughout 90 destinations, 

enjoys 50,000 bookings annually, and has a 40 per cent customer 

repeat rate. 

Each privately-owned Luxury Retreats villa offers a range 

of staffing options, unique amenities, and round-the-clock 

concierge service, making them ideal for family groups looking 

for a home away from home,  and travellers who prefer to “live 

like locals.”

The idea is not a new or unusual one, but according to Guezen, 

who’s been with the company since 2000, Luxury Retreats’ 

full-service customer experience model and focus on product 

predictability and consistency is what places it in a cut above 

its DIY-style competitors. 

“I don’t know how sexy the concept of ‘good condition and 

fully-functional’ is to consumers,” he says, “but it’s important to 

us, because that’s where a lot of our competitors go wrong 

on their listing sites.” 

Luxury Retreats employs a rigorously discerning inspections 

process, whereby a multi-phased, 120-question collaborative 

and in-person assessment typically results in a less than five per 

cent acceptance rate for prospective properties. 
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After determining whether a villa meets Luxury 

Retreats’ stringent standards, the next step is 

ensuring singular customer satisfaction, which is 

where their Villa Specialst and 24seven Concierge 

Team – making up a portion of their 250-person 

worldwide team – come in. 

“Our business is a mix of the Four Seasons – in 

terms of high-end product and service - and 

FedEx,” Guezen tells me, “because everything 

we do has so many moving pieces. We’re tracking 

departures, arrivals, baby gear, food delivery. 

We’re running logistics and hospitality at the same 

time, 24 hours a day, seven days a week.” 

For Younes, the high-energy, high-end service 

company is not only a member of a travel 

industry trend worth an estimated $100 billion 

dollars worldwide, it also has the benefit of having 

been around for more than a decade since the 

sharing economy – brought into the mainstream 

mindset by organizations like Uber and Airbnb – 

became “cool.”

“[The sharing economy] is taking over the industry in a 

big way,” he says. 

“It touches our everyday lives, it’s only getting bigger, and 

it’s time for agents to start wondering how they can be 

a part of that – versus the very traditional way of making 

travel arrangements.”

As part of his role in commercial strategy and development 

for the company, Younes shares that his intention for Luxury 

Retreats is to enhance its already healthy relationship with the 

agent community, and meet a growing consumer demand 

for a different kind of travel.

“We make it easy for our agents,” he explains. “We have a 

structure that we’re now trying to build further, where they can 

participate in the sharing economy, be recognized for their 

effort and be very well compensated. We also pay commission 

so they don’t have to charge service fees.” 

The only trick, he shares, is convincing more agents to 

embrace a form of travel that is less regulated, fundamentally 

unrepeatable, and carries a misconception for increased 

liability. 

“The shared economy is based on a peer-to-peer concept,” he 

says, “traditionally without a middleman. That’s how it started,  
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and so the challenge for agents is to find a way to exist within 

that dynamic, without jeopardizing their client relationships.” 

To help address this, Younes plans to engage the agent 

community in the coming months by having Luxury 

Retreats work with chain and consortia networks to identify 

agencies which would benefit most from a Luxury Retreats 

partnership.

A new business development department, designed 

specifically for B2B collaboration through webinars, product 

training and agent feedback, is also in the works.

“We’ve already done everything required to ensure there’s 

consistency,” he says. “What we need now is agents to help 

us find the right clients for our product.” 

And while he admits private villa rentals may not be for 

every mass market consumer, Younes believes that there is 

a lot of potential for agents who work with young families, 

intimate wedding parties, corporate teams and affluent 

clients looking for a private or elevated vacation.

“It’s an upgraded experience, but not necessarily with 

an upgraded price tag,” he says. “I think there are resort 

guests who pay rates that are very similar to ours, who aren’t 

getting even close to what we offer.” 

Keeping in mind that Canada’s mainstream travellers have 

an affinity for the all-inclusive, Younes also says that many 

Luxury Retreats properties do provide that option, along 

with a chef, staff, grocery delivery – all according to client 

preference. 

“Even if a property isn’t all-inclusive,” he adds, “our 

concierge staff can arrange that for you.”

At the end of the day, Younes says, any Luxury Retreats 

experience is customizable and guaranteed to be 

unforgettable, which is the very core of why the sharing 

economy is so increasingly popular, is showing no signs of 

slowing down.

Further to that, Guezen adds that while taking the first 

step to learn the product is always a big undertaking,  

in his 15 years with this newly emerging trend, once a  

client tries Luxury Retreats, they rarely return to resort-

style travel.

“Travel agents can’t ignore [the sharing economy] or they’ll 

miss out on something really advantageous,” he says of the 

high-repeat market.

“And if they have the foresight to believe in a product 

that’s tried, tested and true, they’re heroes in the end.”

 
 



Adventure awaits in 
NEWFOUNDLAND 
& LABRADOR

Thousands of years of history come 
alive as you explore the west coast of 
Newfoundland & Labrador. Learn about 
ancient peoples-the Maritime Archaic 
and Dorset Indians at Port au Choix, the 
Vikings in L’Anse aux Meadows, and 
the Basque Whalers in Red Bay and 
seesee the beauty of Gros Morne National 
Park – a UNESCO World Heritage Site 
and coastal fishing communities.

PRICING FROM $2383  P/PERSON*

NEWFOUNDLAND’S 
VIKING TRAIL

Immerse yourself in the oldest & most 
eastern city in North America, go back 
in time to where the Vikings once stood 
at L'Anse aux Meadows National Histo-
ric Site, explore the UNESCO World 
Heritage Site Gros Morne National 
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OF NEWFOUNDLAND 
& LABRADOR

Come to the place where the New 
World begins. You will eat food you've 
never heard of before, drink the traditio-
nal "Screech", sing a ballad or two and 
experience the unique history, environ-
ment, culture and life-style of the frien-
dly and warm hearted people who love 
to live here.

PRICING FROM $2480 P/PERSON*

NEWFOUNDLAND EXPLORER

SEE MORE AT  ANDERSONVACATIONS.CA
E: bookings@andersonvacations.ca T: 1-866-814-7378 

*Prices are based on double occupancy, do not include GST and subject to change. 
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technology

t's been a busy year for Airliners, with 

the release of the Toronto-based 

consolidator's new cloud-based travel 

booking platform.

Dubbed Airliners Cloud, a beta version 

released mid-summer received extremely 

positive reviews from select members of the 

Airliners community who took it for a test run. 

In addition to the new platform, phase one of 

Airliners.ca went live on Canada Day.

Armin Babaei, Airliners’ director of technology 

and marketing, says that while he doesn’t 

want to give away all of the secrets behind 

the development of the new platform, he 

offers that all design and creation took place 

in-house, “built from the ground up."
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“Everything has the Airliners touch,” Babaei says.  

“We’re taking our extensive knowledge of the travel 

industry and combining it with cloud technology.”

According to Babaei, the first goal of Airliners Cloud 

is to eliminate complexities by empowering the travel 

professional to work less and do more. By providing a suite  

of micro services available through the main web portal, 

he describes the platform as a user friendly “one-stop 

shop” featuring all products in one place, along with the  

ability to make and receive sales calls from within  

the system. 

Analytics also play a big role in the new platform, he 

says, providing users with greater detail on bookings and 

products, featuring real-time reporting.

“We’re going to give them enough tools to focus only on 

selling,” he explains.

There are many advantages in developing the platform 

using cloud infrastructure, Babaei continues. Not only 

will it allow travel professionals to be more responsive 

and competitive, the portal will allow them to log in 

with their existing Microsoft, Google, Facebook and 

LinkedIn accounts on their favorite operating systems,  

devices and browsers. 

In addition, the company plans to make Airliners Cloud 

available through the use of a mobile app, currently being 

developed for Windows 10, Android and iOS devices.  



The use of cloud technology will also 

provide an advantage in terms of energy 

savings and environmental sustainability, 

by reducing the number of in-house 

servers required for the platform.

However, Babaei says travel professionals 

should see for themselves what Airliners 

has been developing over the last few 

months.

“Our goal is to redefine travel intelligence 

and the way people are booking travel,”  

he says. “We want to change the 

experience completely.”
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experience



For the best travel industry news : PAXnews.com PAX   27

 
 

It was another beaming, blue-sky day in 

Kenya, and our group had just arrived at 

ME to WE’s Bogani Cottages and Tented 

Camp to check out the organization’s 

Volunteer Adventures Trips; a unique 

travel experience promising a blend of 

volunteer work, community interaction, 

artisanal workshops and safari excursions.

One of my travel companions was 

expressing his doubts about selling 

heart-warming experiences to tourists 

in developing countries, and his outlook 

wasn't without cause. 

Volunteer travel has become an 

increasingly scrutinized practice in 

recent years, particularly after some 

organizations were found promising 

new schools or hospitals to communities, 

marketing the projects to consumers 

as a rewarding form of travel, then 

disappearing when the money ran dry. 

As a result, it's easy to mistrust - and 

reasonable to question whether one can 

sell something people want while also 

doing real good.

But of course, not everything has to be 

one thing or the other. 

"For us, conversation and experiences 

have a more lasting effect than simply 

building things," Alison Clarke, director 

of public relations and publicity for WE 

explained.

“ME to WE is really about offering 

people immersive experiences – giving 

them the opportunity to choose to 

travel with purpose."

Walking through rural Narok County



For the best travel industry news : PAXnews.com28   PAX

What makes ME to WE different than 

standard "voluntourism" trips, Clarke went 

on to say, is that it gives travellers a way 

to connect with communities and their 

residents in a meaningful way.

We’d flown in by Cessna with the Kenya 

Tourist Board that morning, landing on a 

grass airstrip amidst the sweeping green 

fields of the Maasai Mara. From there 

we drove into Narok County, where WE 

Charity, a Canadian organization, has 

been running its WE Villages program 

with local Maasai, Kipsigis and Kisii 

communities for the past 16 years.

Formerly known as Free the Children 

and ME to WE, WE is made up of two 

parts: WE Charity and ME to WE social 

enterprise. ME to WE provides goods and 

experiences to consumers with a focus 

on supporting the charitable brand’s 

initiatives in various developing countries 

around the world. 

One such offering is the hosting of 

corporate groups, families and young 

people at ME to WE locations in Kenya, 

India and Ecuador, where half of all profits 

are put toward WE Charity initiatives.

According to their website, ME to WE 

trips are designed to be “personalized 

experiences centred on school building, 

cultural immersion, community education 

and adventure.” This can mean beading 

workshops with Maasai “mamas,” visiting 

local markets, or assisting with a building 

project. Guided safaris, sundowners and 

even weddings are also possible, as all 

itineraries are fully-customizable.

Driving along the dusty roads en route to 

Bogani, there were no roadside souvenir 

stalls like in Mount Kenya or Nairobi. Instead, 

zebras and giraffes existed peacefully 

alongside cattle and their herders within 

an immense, rural landscape. They were 

seemingly oblivious to our passing by. 

Situated on land leased in partnership 

between WE and local Maasai, the focus of 

Bogani is not so much on luxury, but rather 

thoughtful measures of hospitality, in a style 

best described as relaxed minimalism: the 

communal atmosphere offers a significant 

absence of white gloves and bow ties 

(the staff wear t-shirts which read “tuko 

pamoja,” or “we are together”); the 

unpretentious meals possess a deliciously 

homemade quality, and coffee-fuelled 

Driving to Bogani through the Maasai Mara

A Bogani Cottage

Maasai-led nature walks in the early morning
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nature walks led by Maasai warriors take 

place each morning.

On our first night, I asked fellow 

guests, Anne and Rob Klamar, married 

physicians and Bogani regulars who 

visit almost annually, about their 

experience there. 

“It’s about the feeling you have here in 

Bogani,” Rob said. “It’s the togetherness, 

the quality family time.” 

“The tourist trips are incredible,” he 

added. “Although they’re not the focus 

of what’s happening here.”

We had three days to pack in a typical 

nine-day ME to WE experience, and 

began by learning that the goal of 

WE Charity's WE Villages model is to 

implement improvement projects which 

can be entirely owned and maintained 

by the communities five years after their 

completion.

“Before we start work in a community, we 

ask the leaders of that community what 

challenges are keeping the local children 

from attending school,” explained Tobi 

Sankei, ME to WE facilitator and lifelong 

resident of Narok County.

WE Charity then addresses those 

challenges, he continued, by working 

out solutions with the community.

Such collaborative projects in the area 

have included drilling boreholes for 

well water, introducing small business 

cooperatives (called “Carousels”) to 

create alternative income sources for 

women, and opening health clinics and 

agricultural workshops throughout the 

county. 

Many of the projects we witnessed were 

already success stories, beginning with a 

student-led tour of Kisaruni Girls Secondary 

School. Celebrated throughout the 

region, partly due to its inclusion of 

both Maasai and Kipsigis students (the 

two tribes have a tumultuous history of 

conflict), Kisaruni ranked first among 112 

other schools in Narok County in 2015.

We also stepped inside the home of 

Carousel powerhouse Mama Jane, 

first in her community to build her 

own house using money earned from 

beading jewellery, a project which 

later, thanks to Jane’s smart investing 

of the revenue, evolved into a dairy 

cooperative.

Our group then visited the Baraka Health 

Clinic, a self-sustainable, solar-powered 

rural facility which recently opened its 

new surgical wing, qualifying it for full 

hospital status. Later, my group assisted 

with a school build nearby while I toured 

WE Charity's organic garden, where 

locals can learn about growing drought-

resistant vegetables.  

The three-day orientation left little time 

for recreation, although we found 

rare moments for celebratory meals, 

beading and nature walks. Each night 

I would fall into bed exhausted, only to 

lay awake for hours, my senses flooded 

with fresh insights, renewed energy, and 

the boundless warmth of the people I’d 

met. Narok County both fuelled and 

confounded me. I was breathless.

But something needled at me, too. 

Nearing the end of our stay, I asked my 

cynical companion what he thought  

Tobi Sankei, ME to WE facilitator and lifelong resident of Narok County

Kisaruni Girls Secondary School

Kisaruni students explain the school's values
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of the camp as a tourism product, now 

that he’d seen everything for himself. 

“It’s clear they’re doing good things 

here,” he admitted, but he was still 

uncomfortable with the concept 

of people wanting to pay to feel as 

though they were making a difference 

in the world, rather than seeking further 

understanding of the communities they 

were visiting.

His perspective brought to mind the 

rising culture of “saviour selfies,” an 

increasingly-criticized social media 

trend whereby self-portraits of travellers 

posing in developing countries with 

local children serve as verification of 

personal development. 

It’s a practice seen in destinations 

around the globe, suggesting that once 

widespread touristic interest has taken 

hold, the results are difficult to predict. 

With that, I found myself wondering 

if Bogani – even with all the good 

being done by WE – was in danger of 

oversaturating its community.

Later, during a farewell dinner of 

barbequed goat and mango salsa, I 

asked Clarke and Sankei whether they 

thought tourism would ever become so 

popular in Narok that it could negatively 

impact the people who lived there.

“Well,” Sankei replied after a moment, 

“first, we don’t see you as tourists. 

Friends and visitors, perhaps, but not 

tourists.” 

Clarke agreed, adding that ME to WE 

takes measures to avoid a touristic 

mentality, in the interest of mitigating 

negative growth.

“We don’t see the point in providing this 

product just for the sake of tourism,” she 

went on to say. “Our goal is to support 

WE Villages while also ensuring an 

enjoyable, respectful experience for 

everyone involved.”

Clarke pointed out that at Bogani, 

guests are given guidelines on 

courteous behaviour, such as avoiding 

bare shoulders when going off-site, out 

of respect for conservative residents.  

“We also ask that our guests not bring 

cash or gifts for [locals],” she continued, 

explaining that creating equal partner 

relationships becomes difficult when 

visitors are perceived to be purveyors 

of goods. 

A beading workshop with Maasai mamas

Doctors at Baraka Health Clinic

Mama Jane and her hard-earned brick house



“And, we encourage visitors to learn 

at least three things about a person – 

and ask permission – before taking any 

photos.”

The next morning, as our van pulled 

away from Bogani, I thought about 

how experiences offered by an 

organization like ME to WE, with its 

understanding of and dedication 

to the communities it works within, 

might compare to more mainstream 

concepts of “authentic,” “in-depth” 

and “cultural” travel.

Before the end of our stay, Anne had 

approached me to ask if she could 

answer my question from the first 

night: what made ME to WE stand 

out against other volunteer-based 

travel experiences.

“These tourist trips aren’t really 

anything that WE promotes as part 

of their goals; they’re an offshoot 

of what the organization does,” 

she explained, reiterating that 

empowerment means it’s not the 

guests, or even WE, overseeing the 

community’s improvement projects 

– it’s the residents themselves. 

“In the right hands, a dollar goes 

further here than you could ever 

believe. And as a result of that profit, 

Bogani guests receive the privilege 

– thanks to community members who 

are dedicating their lives to real, 

positive changes – of witnessing true 

examples of humanity in return.”

A farewell dinner, with a signature Bogani cake song

makes a world  
of difference
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pax people

F rom a school trip to Jamaica to the 

present day, Rick McCauley, Barcelo’s 

senior director of sales & marketing and 

MICE – Canada, has been a life-long member 

of the travel trade. PAX caught up with him as 

the resort chain prepares to unveil its new face 

to the industry.

  

That was many years ago, at the original Sunflight 

Holidays/Suntours in the 1970s – we won’t say 

the actual date! I went to college first, taking a 

program in travel and tourism and got a nice gig 

with Suntours and they hired me full-time.

  

I didn’t know what I wanted to do coming out of 

high school and it sounded like a good idea – it’s 

worked out well!
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What got me involved was I did a lot of travelling  

as a kid within North America and then took a trip to 

Jamaica with my high school, which opened my eyes to 

the fact that there was a world out there beyond Toronto!  

That’s what got me interested in the first place. It was 

a school band trip – around 60 kids – and we went to 

Jamaica for a week and just played all over the country. 

We saw Montego Bay, Ocho Rios, Kingston and lots more.  

Meeting people is the most interesting part of this job,  

from all over the world and different cultures, exchanging 

ideas and such. Barcelo is always expanding and 

reinventing themselves so it’s a nice challenge for me 

because you’re not just doing product – you’re doing 

groups, sales, marketing and everything else. It gives you 

a different perspective; I think the best thing about it is  

the people you meet and the friendships you make as 

a result.

  

Coming out of Grade 13, I went to a job fair and Seneca 

College was there and it just interested me; I thought I 

may as well try it! For about 25 years, I worked primarily 

with tour operators – I was product director for Signature 

Vacations and Canadian Holidays. I got to a point after 

Signature where I wanted to do something different; it 

was a long time being a tour operator and when I left 

Signature I took some courses and went on to something 

different. A few of my peers had done it and it sounded 

like a good idea. Barcelo was my client at Signature 

so it was a natural progression. Originally I wanted to  

be more of a multi-liner but then Barcelo came along 

and gave me a full-time job. It worked out quite well – 

it’s been 11 years and started out as a one-man show; 

once I hire a MICE representative, there’s going to be 

seven of us here.

 

It’s keeping up with the competition and being a leader. 

There’s more than meets the eye than price and that’s a 

big challenge in this market. The public wants everything 

cheap and the best – five star experience at three star 

prices – and it’s a challenge to get around that. We’ve got 

a lot of competition between big corporations as well as 

independent hotels and for Barcelo and Occidental. It's 

about making sure we’re competitive and trying to lead 

by differentiating the product versus what our competitors 

are doing.

 

With the invention of the Internet, they’ve become much 

more educated; before you’d go into your favourite travel 

agent and they would tell you about the destinations 

and prices, while today a lot of it is done online but 

many still like using travel agents for security reasons. 

There’s so much information out there that the client is 

more knowledgeable; they’re always coming up to me 

at consumer shows and they’ve either stayed with us or 

they’ve heard about us.

I think clients look at the quality of the product and the 

variety; they know we have the big mega resorts and 

the smaller hotels and we offer a lot of things at a lot 

of different prices – not just beach hotels but city hotels 

as well. They recognize the brand and they might not 



recognize it as the cheapest in the market, but they 

recognize it for quality.

 
 

 

We’re in the middle of that right now. We’re going  

to be doing a whole rebranding of all the product 

including Barcelo. All the Occidental properties – Allegro, 

Occidental and Royal Hideaway – are all undergoing 

renovation, some more than others. We’ve put in about 

$110 million into these properties to bring them up to 

speed. 

These will be under four brands – Barcelo Hotels & 

Resorts, Occidental Hotels & Resorts, Allegro Hotels and 

Royal Hideaway Resorts – all of which will be under the 

Barcelo Hotel Group. The way the product is marketed  

will be changed – everything is corporately Barcelo 

Hotel Group under four distinct brands tied to different 

experiences, tailored to particular markets. It’s not all 

tied to rating – some will be five-star while others will be 

four – but we’re going to create an experience through 

each brand to differentiate. For example, you’ll have 

adults-only across several of the brands. In Canada,  

this will all be launched in October.

In regards to the renovations, those properties have  

been kept open all summer and in the case of room 

upgrades, they’re being renovated one block at a time. 

You’re going to see the Occidental and Allegro products 

will look a lot different at the end of it. We’re going to be 

finished before Christmas, with some properties sooner 

than others: Mexico will be done by mid-October, while 

Dominican Republic and Costa Rica will be completed in 

December. Everything will be ready for the winter travel 

season.

This will mark the first time we’ve had a property in Aruba 

and we’re buying and opening hotels in cities, such as 

Panama City.
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here was a time long ago when Bruce Hodge, Globetrotter 

was known as Bruce Hodge, Economist.

“I was with the Reserve Bank of Australia. I took a year’s 

leave of absence so I went to Europe,” the banker-turned-world 

traveller recalls from the cozy surroundings of his favourite locale, 

just steps from the company’s Toronto headquarters. “The first 

morning at breakfast I met this bloke at a table and introduced 

myself as Bruce the Economist – he said ‘I’m Graham the Bus 

Driver; I drive minibuses full of girls around Europe.’ That’s how I 

got into travel; I applied right there.”

It’s been many years since Hodge traded his suit for more casual 

dress (and the occasional themed costume when dropping 

in on agencies to announce a new tour or brochure), but for 

the Goway Travel founder, swapping a career in banking for a 

lifetime of travel is a decision that he’s never regretted.

An avid squash and rugby player for many years, Hodge also 

climbed Mount Kilimanjaro in his 60s and took part in his first 

marathon at age 55 (“the original one - in Greece,” he jokingly 

clarifies). Considering Goway has only continued to grow since 

its inception in the early 1970s, it’s the perfect metaphor: a long-

distance approach where endurance wins the race.

“Each year, we get a little stronger and our total strength has 

been built up over those years,” Hodge says.

Choosing Toronto as Goway’s base of operations to sell 

European tour packages was the culmination of two factors; 

not only had one of the operators Hodge represented identified 

Toronto as an up-and-coming market for Europe travel, but a 

former rugby coach also offered temporary lodgings to Hodge 

as he got the company off the ground. Taking on a night shift 

in a peanut butter factory to subsidize his dream in the early 

days, Hodge recalls an invitation to Australia which led to 

the expansion of Goway’s product offerings beyond Europe; 

somewhat ironically, the company became synonymous with 
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South Pacific travel while its Europe product was discontinued 

for many years, before returning in 2013.

Likewise, a shift in Goway’s target demographic also paid 

dividends for the fledgling company, Hodge explains.

“In the early days we specialized in adventure travel and 

(geared towards) young adults and eventually over the 

years, because I was Australian, I was invited on a business trip 

there and the idea was to sell adventure holidays in Australia,” 

he says. “I was really struggling selling to young adults and the 

real money was in selling to older people.”

Like any long-lived business, customer service has been key 

for Goway. Offering a literal world of travel packages (save 

North America) to ‘Globetrotters’ has been crucial to Goway’s 

success, Hodge says, allowing the company to “recycle clients” 

who may have already visited Australia but want to repeat the 

Goway experience in South America, Africa or Asia.

And he hasn’t been alone on that journey. Son Adam, daughter 

Bronwyn and wife Claire Hodge are also part of the Goway 

team (serving as marketing manager, product manager of 

the IslandsEscapes by Goway division and vice-president 

respectively) and that family approach has been extended 

to the entire international team of approximately 260 fellow 

Globetrotters; in addition to its Toronto and Vancouver locations, 

Goway has offices in Australia, Los Angeles and most recently, 

the Philippines, along with hundreds of international home-

based representatives as far–flung as New Zealand and Japan. 

Hodge explains that by eliminating hierarchy, such an approach 

provides fertile ground for new ideas and encourages staff to 

come forward with their best visions for the company: in fact, 

the company’s Philippines office was the suggestion of staff 

within Goway’s accounting department.

Not surprisingly, employee retention is strong, best exemplified 

by Marilyn Bryson, who retired from Goway’s Vancouver office 

in December 2015 after 43 years with the company. Former 

staffers who left on good terms are also invited to return as 

part of Goway’s ‘Boomerang Club,’ which currently sits at a 

membership of 26.

The concept of strong relationships extends to suppliers and 

travellers as well. Hodge states that Goway has been working 

with many of the same suppliers for upwards of 30 years in some 

cases, which affords the company better buying power,

(From left) Bronwyn, Bruce and Claire Hodge.
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while many consumers have been travelling with Goway for a 

similar amount of time, if not longer.

“Over 46 years, we’ve had thousands of clients who travelled 

with us and had a good time; we’ve got a product for each 

of them and they all come back,” Hodge says. “I’ve grown 

with the baby boomers and we have people who travelled 

with us more than 30 years ago. I had a client whose daughter 

travelled with us – and she travelled with us in 1973!”

With strengthening consumer bonds in mind, Goway also 

recently began featuring traveller reviews via third-party review 

website TrustPilot, with the tour operator receiving an average 

rating of 89 per cent across 600 reviews.

“We review every single one – there’s a member of the Goway 

team dedicated to that – both good and bad, and anytime 

there’s a less favourable review, we address ways of making 

it better for the next time,” Bronwyn says. “A lot of the time, if 

something goes wrong, we can connect with clients during the 

trip and fix it while they’re there.”

A diverse product portfolio also allows Goway to remain flexible; 

for example, when tragedy or disaster strikes one part of the 

globe and travel to the region is affected, the company has 

more than enough destinations to make up for any related 

losses.

“In travel, things like Ebola and wars happen,” explains Bronwyn. 

“One of our strengths is that we have a lot of different product 

that we can grow and develop if one particular area isn’t selling. 

On top of that, it’s about carving your niche – finding what sets 

you apart from your competitors and focusing on that.”

And while the leadership reins will gradually pass to the younger 

generation, the elder Globetrotter says he doesn’t intend to 

slow down anytime soon. According to Hodge, he’s always 

working for Goway – at the time of this interview, he had just 

returned from traversing Africa by rail on the tour operator’s 

month-long ‘Cape Town to Cairo’ Trip of a Lifetime itinerary, and 

was preparing to depart again, this time to the South Pacific for 

three weeks. The marathon, it seems, will continue for some time.

“If anyone wants to start a business, you’ve got to believe in 

what you’re doing; you’ve got to hang in there and not give 

up, because there will be many hurdles that will be thrown at 

you, but that’s life. You’ve got to make sure that when tough 

times happen you don’t get too weak, but when the good 

times come back, you haven’t been weakened. I’ve always 

understood that.”
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Adam and Bronwyn Hodge weigh in on growing with and into the family business

Adam Hodge: When I was a teenager, I used to do 

odd jobs here and when I was a university student; 

I was a part-time employee on the systems team, 

which involves data-loading, but when I finished 

school I briefly worked for another company and 

since the end of 2010, I’ve been working here full-

time. I became marketing manager in late 2015.

Bronwyn Hodge: As a family business, you’re 

always involved, whether stuffing envelopes on 

a Saturday or covering reception part-time in 

high school.

  

AH: To be honest, Goway wasn’t always the most 

obvious path; when I was younger, I imagined I 

would do something to do with travel, whether 

it was hotels, or a tour operator. Since sometime 

in my teenage years is when it went from a seed 

and started to crystalize; it started to pull me in 

and in time, I was doing stuff for Goway. By my 

early 20s I was set on working in travel.

BH: I was never pressured to get into the family 

business, but it took a while to decide what I wanted 

to do. It was never a thing that I always knew I’d get 

into the family business, but rather (the plan) evolved 

over time. If I wasn’t here, I’d want to do something 

that allowed me to travel for free. 

 

AH: Growing up in a family business has allowed 

me to travel to a lot of different places and I 

definitely got the travel bug at a young age; 

at the same time, it made me want to travel 

on my own, without family. It’s nice to see your 

family in a different light – I work on the same 

floor as my mom and dad, and my sister is on 

the floor below.

BH: I got the opportunity to see some exotic 

places on the March Break and experience 

Goway trips. Both Adam and I love travel and 

both of us taking opportunities to see the world 

on our own terms helped us fall in love with 

travel; and once you’re in, you can’t get out. 
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future proof

Nolan Burris

Nolan Burriss is a top-selling author, former travel agent, 

failed musician and self-professed techno-geek.  

He’s also a popular international speaker both inside 

and outside of the travel industry.  He is the founder 

and chief Visioneer of Future Proof Travel Solutions  

in Vancouver, British Columbia: 

www.futureprooftravel.com

ack in the late 1970’s I made a 

big decision. I stopped pursuing a 

career as a jazz saxophone player, 

and decided to join the travel industry. 

In some ways, I felt I would still be finding 

creative ways to make people smile. 

Instead of music, I’d be fulfilling dreams, 

and guiding people to lifelong memories. 

I’ve been a professional speaker, primarily 

in the travel industry since 1999, and I’ve 

told that story of my career change many 

times. I usually tell it like this: “I stopped 

being a starving musician and started 

being a starving travel agent." 

It’s always met with a big round of 

laughter and lots of knowing giggles. 

It was a joke that rang true for many years, 

and still brings up familiar memories for a 

lot of veteran travel pros. Thankfully, it’s a 

gag that may have finally come to end. 

Something has changed - something 

wonderful. 

I speak both inside and outside of the 

travel industry. I also meet quite a few 

newcomers who have changed careers 

to get into travel – on purpose!  It might be 

a bit of a shock to some in this business, 

but many of them do it specifically to 

make great money. 

Yes, indeed there are people who are 

making serious money as travel agents 

right now. Curiously, a lot of those coming 

into the industry today succeed because 

they “don’t know better!” They aren’t 

burdened with years of habits formed in 

a business that is dramatically different 

than it used to be.

 

Just a few years ago I met a man in 

Canada who left his comfortable, well-

paying job in technology to open a 

travel agency. His was a combination 

of bricks and mortar human service 

and online convenience.  Not having 

a travel background, and because he 

didn’t know better he charged $100 per 

person as a professional fee from his first 

day of operations. 

Today, his business is thriving. He rarely 

has difficulty collecting his fees, and 

the majority of his business is now from 

repeat clients and client referrals. In other 

words – it works. He often wonders why so 

many struggle with what he sees as an 

extremely simple solution. How did he do 

it so easily? Maybe it’s because he didn’t 

know better.

As a professional speaker, I travel a 

lot and I’m even considered a small 

corporate account for a local 

agency.  They provide yet another 

example of not letting old habits get 

in the way of success.



Believing there was no future in corporate travel, the original owner sold the 

agency just after the airlines reduced, and then eliminated commission. 

The new owner (who had no travel background) saw the zero-commission 

development as an opportunity to offer a profitable alternative. Because 

she didn’t know better her idea was to provide a remarkably high level of 

fee-based service in a market segment not known for the human touch. 

She was blissfully unaware that most corporate agencies of the day were 

primarily focused on transaction charges and self-service automation.  With 

a fee that was more than double the local average, her agency quickly 

rose to enviable profit levels and has stayed there ever since.  

Over the years I have met countless industry veterans that did know 

better, but recognized that new circumstances call for new strategies. 

One fellow I know completely reinvented his twenty-year-old agency 

by flipping his revenue upside down!  His business was originally built 

on a foundation of cruise commission and volume-based overrides. 

Today it generates the majority of its income in the form of consulting 

and other professional fees, with commission now the smaller portion, 

and profit is now the norm.

In all of these examples there is a common thread uniting them. It is not 

just the fact that all of the agencies I mentioned charge fees. Rather, 

it is that they are all keenly aware of the new reality: nobody NEEDS a 

travel agent any more – you have to make them WANT you. To make 

them want you, you have to be as much or more of an amazing 

and enjoyable experience than travel itself. You have to become a 

desirable product! 

Today, most travel agencies sell from the same collection of cruises, 

tours, flights, cars and hotels as everyone else. It’s true that some may 

have access to an extra amenity here, or a better shipboard credit 

there, but those differences are not the agency’s to claim as their 

own – they belong to and promote the suppliers.

The only real distinguishing factors are you and your service. All of the 

agencies above excel not simply because of their fees, but because 

their fees allow them to fund a level of service and personal attention 

not possible with commission alone. While others struggle against rising 

costs and ever-diminishing commissions, they forge ahead putting their 

focus where it really counts:  the best service possible.

In closing, if you sometimes feel at a loss about what to do to thrive in 

this industry, just remember: sometimes it pays to not know better.
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BRITISH 
COLUMBIA:
Where rugged nature 
meets vibrant culture

A spectacular journey that begins with a 
visit to the fabulous west coast city of 
Vancouver, then journeys on VIA Rail's 
iconic Canadian through the rugged 
river canyons of the Fraser and Thomp-
son rivers in British Columbia and high 
into the majestic Rocky Mountains.

PRICING FROM $3949 P/PERSON*

WEST COAST & 
CANADIAN ROCKIES

The best of the Okanagan Valley in har-
vest season, orchards, wineries and 
beautiful rolling hills! This tour stops at 
four wineries where you will see firs-
thand the process to making world-fa-
mous Canadian wines.

PRICING FROM $1120 P/PERSON*

OKANAGAN WINE 
TRAIL TOUR

Here you will experience what they call 
-island life. The island's very diverse 
eco-system, mountains, oceans, rivers 
and lakes create habitats for multitudes 
of wildlife species.

PRICING FROM $1625 P/PERSON*

EXPLORE VANCOUVER ISLAND 
& WHISTLER

SEE MORE AT  ANDERSONVACATIONS.CA
E: bookings@andersonvacations.ca T: 1-866-814-7378 

*Prices are based on double occupancy, 

do not include GST and subject to change. 
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n the northern shores of Jamaica, there’s a little 

slice of heaven known as Half Moon.

While the property’s origins lie in the early days of 

Jamaica’s discovery as an international travel destination 

– when the island was a post-WWII playground for titans of 

industry representing such world-renowned firms as Firestone, 

Reynolds and Pepsi – one would have to look very hard to 

find anything dated about the property, which has seen a 

number of recent upgrades and is set to undergo another 

round of transformations in the near future.

Walking through the recently-renovated open-air lobby 

toward a pathway which leads to the guest suites, one 

will undoubtedly notice the curious photograph collection 

of past guests, depicting a who’s-who of Hollywood and 

royalty and evidence of the resort’s historic prestige: 

among the rich and famous guests of the property since its 

1954 opening include Queen Elizabeth II and Prince Philip 

(along with much of the royal family), John F. Kennedy, 

Paul Newman and Clark Gable. 

Heading along the manicured pathway, walking by the 

property’s tennis courts and pools (complete with swim-up 

bars), the property’s numerous oceanfront guest villas 

and suites are nestled behind tropical gardens and palm 

trees, with Half Moon’s beachfront peering seductively at 

guests from between the buildings, which despite multiple 

renovations and much maintenance to the exterior over 

the years, retain their original colonial-style charm.

Upon entering one of Half Moon’s Hibiscus Suites (where 

PAX stayed during this trip), the ‘wow’ factor is immediate: 

a large living space greets guests coming through the 

front door, furnished with a comfortable loveseat and 

armchairs, perfect for relaxing indoors during the early 

morning or late evening. An adjoining bedroom and its 

luxe king-size bed bridge the living area and the over-sized 

bathroom, featuring a spacious bathtub and shower stall.

An oceanview patio or balcony completes the 

accommodations, providing a large sheltered area for 

guests to sit outside and escape the sun temporarily.

The suite is a perfect combination of class and comfort, 

providing an upscale experience while making guests



feel at home in a familiar and unintimidating setting, 

amidst accents of pale creams and greens contrasted 

with chocolate brown and mahogany, all handled by 

Half Moon’s in-house decorating team.

Back in the lobby, if they weren’t immediately drawn there 

upon arrival, guests will be enticed by the beachfront 

patio and bar, perfect for a relaxing afternoon or winding 

down later on, an experience made even more perfect 

while sipping the cocktail of your choice to the sounds 

of live reggae in the warm evening breeze. Turning left,  

an outdoor dining area leads the way to Seagrape 

Terrace, one of Half Moon’s several restaurants, open 

for breakfast, lunch and dinner with a menu by Executive 

Chef Steve Sowa. 

Dining is indeed among the property’s chief focuses: in 

addition to the Seagrape Terrace, guests can indulge 

their palettes at Il Giardino, offering traditional Italian 

fare in a romantic villa setting; Pepperpot, showcasing 

local Jamaican cuisine during the winter season; and the 

recently-reconstructed Sugar Mill, located on the grounds 

of a 17th Century sugar plantation just a short shuttle ride 

from the main resort building, where Chef Christopher 

Golding puts a modern twist on traditional Jamaican and 

Caribbean dishes.

For golfers, Half Moon offers a number of top-flight course 

choices, including the property’s own Half Moon Golf 

Course, named Jamaica’s best golf course in 2014 and 

crafted by renowned course designer Robert Trent Jones 

Sr. on the grounds of a 17th century estate in 1964. Guests 

purchasing Half Moon’s Total Golf Experience package 

also gain access to the nearby White Witch and Cinnamon 

Hill courses, both renowned in their own rights.

And like its namesake, Half Moon is in yet another phase.

The property recently departed from the roster of Rock 

Resorts and will now be managed independently with 

support from the Preferred Hotels & Resorts network 

(which will market Half Moon under its ‘LVX’ collection 

of properties). Current general manager Sandro Fabris, 

who brings many years of international luxury hotel 

experience (including several years with Belmond, the 

parent company of the Venice-Simplon Orient Express), 
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is currently overseeing a five-year masterplan, set to 

begin in 2018. Signs of change are already underway, 

with Half Moon having embarked on renovating two of 

its 10 cottages per year.

Before any major work gets started, Half Moon will 

see a new central kitchen and pantry constructed  

on the property, Fabris says, to better serve the multiple 

restaurants spread out across the resort grounds,  

along with a centralized laundry and maintenance 

building. 

These projects, Fabris says, will set the stage for the major 

resort upgrades in the coming years: once the plan starts 

in 2018, he says that essentially a third of the property will 

be knocked down and rebuilt from the ground up.

Half Moon, it seems, is getting ready to rise even higher.



2017 EUROPE
RIVER CRUISES

THE DIFFERENCE  
IS INCLUDED
ON BOARD

   All world-class meals in up to six 
venues

   Complimentary top-shelf beverages 
all day, every day and mini-bar 
stocked daily

   Butler service and laundry concierge
   E-bikes – electronically assisted 

bicycles
   Exclusive Scenic Tailormade GPS 

for selfguided touring and on board 
commentary

   Complimentary Wi-Fi internet

ONSHORE
   Scenic Enrich – unforgettable 

and exclusive once-in-a-lifetime 
experiences

   Scenic Freechoice - choose from 
a variety of wonderful shore 
excursions

   Airport arrival and departure 
transfers

And of course all tipping and gratuities

ROMANTIC RHINE & MOSELLE
15 Day Cruise Amsterdam > Zurich

Depart April 17, 2017
Category E (Standard Suite) From $6,595*

BEAUTIFUL BORDEAUX
11 Day Cruise Bordeaux > Bordeaux

Depart July 19, 2017
Category E (Standard Suite) From $6,010*

JEWELS OF EUROPE
15 Day Cruise Budapest > Amsterdam

Depart April 3, 2017
Category D (Standard Suite) From $6,205*

SOUTH OF FRANCE
13 Day Cruise Lyon > Nice

Depart August 5, 2017
Category E (Standard Suite) From $7,715*
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deposit is required. Scenic reserves the right to ticket the airfare upon receipt of deposit. Once issued, air tickets are subject to amendment and cancellation fees as established by the applicable airline. Fly Free including taxes: available on 
selected departures. Airfares are in economy class on airlines of Scenic’ choice in specific classes and surcharges may apply if specific class is sold out. Offer available until September 30, 2016 unless sold out prior. Port and sundry charges 
are not included ($425 to $550). Visa Currency card (per person) is a pre-loaded visa card with Euro (€) currency as credit. It is not redeemable for cash towards the balance of your Scenic vacation. It can be used worldwide at merchants 
that accept Visa cards or to obtain local currency at any ATM that displays a VISA symbol. Very small number of rare, fine & vintage wines, champagnes and spirits not included. Scenic Sundowners is a seasonal highlight and is included 
for sailings from April 01 to September 30, 2017 – depending on sailing date, the event may not be held during sunset. Airport transfers are only available on the first and last day of your tour and at times we designate. For full terms and 
conditions refer to 2017 Europe River Cruising Brochure and Early Booking Incentives flyer or visit scenic.ca. Office: Suite 1025, 401 West Georgia Street, Vancouver, BC V6B 5A1. BC consumer protection #40178. Quote code SCAMA018
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Text: Blake Wolfe

Launched in 2015, the UP Express (Union-Pearson) takes travellers to and 

from Toronto Pearson International Airport and the city’s downtown core 

in less than 30 minutes. Currently making only two stops as it travels through 

the city’s core and along its west end en route to YYZ, the Express brings 

passengers to Toronto’s Union station, where they can connect to local and 

regional transit options.
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Connecting New York’s John F. Kennedy International Airport and New Jersey’s 

Newark Liberty International Airport to major urban centres like Manhattan and 

Philadelphia is the AirTrain. Operating 24 hours a day, 365 days a year, the AirTrain 

connects passengers at both airports to the city’s subway and bus system, and 

passengers making their way around either airport can ride for free between 

terminals and other on-site amenities.

With a top speed of 431 km/h, the Shanghai Maglev Train moves 

passengers from Shanghai Pudong International Airport to the city centre  

seemingly in the blink of an eye – 30 kilometres in seven minutes and 20 

seconds, to be exact. As the name implies, the SMT makes its swift journey 

through the use of magnetic levitation, which suspends the train over the 

rails on a magnetic field. The $1.2 billion train was officially unveiled on Dec. 

31, 2002, marking the first commercially-operated high-speed maglev line 

in the world.
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Korea’s Airport Railroad Express, or AREX, speeds guests from Incheon International 

Airport to downtown Seoul in just over 40 minutes, with a variety of transit options 

offered. Guests looking to head straight to the city core can opt for Express 

service, while those looking to explore a particular neighbourhood can choose 

the All Stop train, which connects with 11 subway stations along the way. In 

addition, guests taking the Express service can receive a discount when 

presenting valid airfare from Jeju Air, Korean Air, and Asiana Airlines or if buying 

the pass in addition to a Korail train ticket.

Moving an estimated 16,000 passengers per day, London’s Heathrow Express 

shuttles travellers from city centre to LHR in only 15 minutes. Launched in 1998, 

the service runs approximately 150 times per day between the airport and 

London’s Paddington Station. Guests can book up to 90 days in advance and 

ride in style with the line’s Business First class, enjoying perks like complimentary 

magazines and additional privacy.
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business sense

or frequent business travellers, air travel can be a thorn 

in one’s side, causing turbulence not only to prospective 

business plans but to also one’s own health and well-being. 

However, a recently-launched product from WestJet aims to 

redefine business travel in one word: simple. 

Such is the philosophy behind WestJet Simplicity, a new service 

that caters to business travellers flying through Ontario, Quebec 

and New York State. 

‘We’ve come up with product where customers don’t have to 

worry about getting to a meeting later, they’ll always know their 

flight will be there and that they can make same-day changes 

without any consequences,” Lyell Farquharson, vice-president, 

sales and business development at WestJet, told PAX about the 

new service, which launched last May. 

Some of the key benefits of WestJet Simplicity includes the 

option for travellers to take an early (or later, within two hours) 

flight with no change fee, offering access to a priority security 

line in Toronto, as well as complimentary beer and wine on 

board the flight. 

The program, which applies solely to WestJet’s Toronto-Ottawa-

Montreal-New York LaGuardia routes, also includes an On Time 

Promise, offering travellers 25 WestJet dollars – automatically 

deposited into the accounts of WestJet Rewards members – if 

the flight arrives at the destination more than 30 minutes late.  

“We’re putting our money where our promise is,” Farquharson 

said, adding that if a Simplicity flight is cancelled, due to a snow 

storm, for example, the traveller would get a full travel credit 

back without any deductions. 

According to Marshal Wilmot, WestJet’s senior vice-president 

- marketing and digital, the launch of Simplicity represents an 

“evolution” of the WestJet brand to grow its presence in the 

business travel sector by offering corporate travellers relevant 

products and services, such as the airline’s Plus seating class.

“Our core has been the leisure travel market and what we’re 

trying to do now is evolve our business model to gain a greater 

market share in the business travel market. Simplicity is just one 

part of that – it’s targeted toward the high-frequency business 

markets where we see table space to play in the market,” 

Wilmot told PAX in an interview last June.
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Savings up to 55% of the published rate. Savings may vary by date. Offer valid for new bookings made now through October 15, 2016 for travel now through August 16, 2017. Reservations are subject to availability 
and must be made in advance. Not combinable with other consumer saving promotions. Blackout dates may apply. Offer may be changed or withdrawn at any time. Not responsible for errors or omissions. Additional 
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Corporation. Playa Resorts Management is the exclusive operator for Hyatt Zilara™ and Hyatt Ziva™ resorts in Costa Rica, Dominican Republic, Jamaica, Mexico and Panama. All rights reserved. PLA09590816
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■■ Luxurious all-suite accommodations featuring swim-up suites,  
family suites and ocean views

■■ 16 unique restaurants and bars such as Zafiro, our beachfront 
Italian restaurant and pizzeria

■■ Sparkling swimming pools including an infinity ocean-view pool 
and tranquil adults-only pool

■■ Magnificent two-story Zen Spa with indoor and outdoor 
treatment areas, spa pools and vichy showers
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Surrounded by the majestic charm of the Baja peninsula and the Sea of Cortez, Hyatt Ziva Los Cabos inspires guests to live in the moment. 
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relax and unwind or take in all the adventure you can, it’s all included and all bestowed with our genuine Service from the Heart®.
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Since its spring launch, the Simplicity program has  

been “extremely well-received by travellers, especially 

given the nature of the business,” Wilmot said of  

the features. “We know for business travellers, time is 

money.”

The travel trade has also been quick to embrace Simplicity, 

Wilmot said, adding that the new product was a key 

feature WestJet promoted during its series of trade expos 

that took place across Canada.

“It’s part of actively communicating and creating an 

awareness around these investments we’ve made and 

ensuring that the agent community is aware so they  

can provide a better experience to their clients,” Wilmot 

said.

Farquharson echoes that sentiment, adding that the 

travel trade is “really good” at selling the product, which 

he says is most successful when agencies provide their 

customers with WestJet’s online booking tools. 



Currently, Simplicity offers 24 flights each weekday between 

Toronto and Ottawa, 24 flights each weekday between Toronto 

and Montreal and 16 flights each weekday between Toronto 

and New York LaGuardia. 

Farquharson told PAX that while he wouldn’t rule out the 

possibility of expanding Simplicity into other markets across 

Canada in the future, the program will remain in the eastern 

market for now so WestJet can establish the brand and, true 

to its name, keep things simple. 

“Business travellers are looking for alternatives. We’re giving 

them an alternative to save some money,” he said. 

For more on WestJet Simplicity, visit westjet.com.
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t’s no surprise that so few Canadians are 

actually capable of pinpointing the 15 

microscopic Cook Islands on a globe; it’s 

one of the most underrated and unrecognized 

destinations in the South Pacific and not 

knowing where they are shows in no way a 

lack in geography skills—I travel for a living and 

even I had to look it up.

Indeed, the South Pacific’s underdog 

archipelago is still very much a mystery to 

Canadian travellers. But as more people 

realize just how accessible (with one layover 

in either Los Angeles or Vancouver) and how 

affordable the Cook Islands are in comparison to  

nearby Fiji and French Polynesia, I suspect 

it’s not going to be a hidden gem for much 

longer—especially considering the New Zealand  

dollar and our struggling loonie are at par  

these days.Descending from the clouds at Aitutaki

Flying with Air New Zealand
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Even with just one week to spare in the Cook 

Islands, there’s plenty to see and do. Kia Orana!

  

As you approach Rarotonga from the air, it’s 

impossible not to notice the strikingly blue atoll 

that surrounds the circular island. This exceptional 

setting is home to a flourishing ecosystem where 

rainbow-coloured fish, complex coral reefs, and 

giant clams —not an understatement, at almost a 

metre wide and 200 kilograms— thrive under the 

watchful eye of stoic, dumbfounded snorkelers.

If you can manage to pull yourself away from the 

peaceful beaches long enough to explore the 

island (you are going to have to fill up on sunblock 

at some point), you’ll quickly notice scooters 

whirring past on Rarotonga’s sole main road, Ara 

Tapu. This is the preferred form of transportation 

in the Cook Islands, to which I happily obliged; at 

just $35 for a 24-hour rental, this truly is a no-brainer 

— all driving-on-the-other-side-of-the-road qualms 

aside, of course.

Knowing that circling Rarotonga doesn’t take 

more than 45 minutes, I was able to hit the main 

sights in the matter of a few hours, from a photo 

opp at the basalt Black Rock that dramatically 

soars out of the turquoise sea to a mandatory 

coconut lime ceviche at Tamarind Restaurant 

and to the expansive, luxuriant flower garden 

over at Hidden Café. I also stopped at the 

colourful Punanga Nui market.

All of which, evidently, was punctuated with jaw-

dropping scenery of both the waterfront and the 

towering mountaintops that dominate Rarotonga’s 

silhouette. The green, lush capital  island   

Ferry to get to Aitutaki Lagoon Resort & Spa Scooter rentals in Rarotonga
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Traditional Polynesian dance party at Highland Paradise

Black Rock

Sunset Resort Pool in Rarotonga

Nautilus Resort Rarotonga
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(a strict law prohibits the construction of 

structures higher than trees) is dotted with 

sizable expanses of rainforests comprising tall 

banana, palm, and papaya trees as well as 

fragrant gardenia and frangipani; a veritable 

tropical paradise where the modernities of the 

21st century and the robust Polynesian traditions 

truly are simultaneous.

But as idyllic as Rarotonga might be (and trust 

me, it is), it just wouldn't be a trip to the Cook 

Islands without a getaway to neighbouring 

Aitutaki, a mere 40 minute flight away, where 

the pace is a tad slower and the landscapes 

almost intact. An entirely worthwhile 

experience if only for the view from my  

airplane window, which left me completely 

speechless.

Prevalent with Aussie and Kiwi honeymooners, the 

prawn-shaped atoll is one of the South Pacific’s 

best-kept secrets. It’s home to the only overwater 

bungalows in the country, if that’s your thing, and 

vast patches of blindingly white sand beaches 

where the only footprints I could see were my 

own and that of the numerous hermit crabs going 

about their business.

I want to hint at the word paradise, but somehow 

it feels over-commercialized and not persuasive 

enough to properly convey the sheer amazement 

found in this lagoon.

Road to the highlands of Rarotonga

Polynesian culture on display at Highland ParadiseHermit crab at Sunset Resort, RarotongaFish of the day at Muri Beach Club Hotel
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Truth be told, there are very few things to do in 

Aitutaki besides the typical beach-and-water-

related undertakings (granted, though, it will 

be the absolute best kayaking and stand-up 

paddling of your life). But standing on the deserted 

seashore of One Foot Island in the outer edge 

of an 18 square kilometre archipelago part of a 

country claiming a whopping two million square 

kilometres of the Pacific Ocean, staring at the 

open aquamarine sea, had me feeling like I 

literally was on the edge of the world.

And that, precisely, is why you should come to 

Aitutaki and the Cook Islands: for the sense of 

being truly alone in one of the few remaining 

unspoiled places on Earth.

Our journalist visited the Cook Islands as a guest of 

Boomerang Tours, Cook Islands Tourism, and Air New 

Zealand. 

Traditional roadside stand beside  
the Ara Tapu Road, Rarotonga

The Rarotongan Beach Resort & Spa

The Punanga Nui Market, Rarotonga Cabana at Aitutaki Lagoon Resort & Spa

Highland Paradise showcases Polynesian culture 
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lagoon breeze  
villas 

12 nights   

$2729 
per person, in double occ.

19 nights   

$3466 
per person, in double occ.

Return flights from either Vancouver or Calgary  
on Air New Zealand • Arrival and departure transfers  

• Early check-in on arrival • 12 or 19 nights in a Garden Studio 
Bungalow • Tropical breakfast daily • Late check-out  

on departure 

PalM  
grove 

12 nights   

$2639 
per person, in double occ.

19 nights   

$3319 
per person, in double occ.

Return flights from either Vancouver or Calgary  
on Air New Zealand • Arrival and departure transfers • Early 
check-in on arrival • Tropical breakfast daily • 12 or 19 nights  

in a Garden Studio Bungalow • Departure transfers  
• $500NZD Black Pearl pendant per room

eDgeWaTer  
resorT 

12 nights   

$2599 
per person, in double occ.

Return flights from either Vancouver or Calgary  
on Air New Zealand • Arrival  transfers • Early check-in  

on arrival • 12 nights in a Garden Superior Room • Tropical 
breakfast daily • Late check-out on departure  

• Departure transfers

sunseT  
resorT 

12 nights   

$2859 
per person, in double occ.

19 nights   

$3709 
per person, in double occ.

Return flights from either Vancouver or Calgary  
on Air New Zealand • Arrival and departure transfers  

• Early check-in on arrival – based on availability at the  
time of check-in • 12 or 19 nights in a Garden/Pool Studio 
Room • Tropical breakfast daily • 3 Day Car Rental on a 12 

night stay or 4 Days on a 19 night stay • 120mb of Wifi  
per room • $500NZD Black Pearl Pendant per room  

for 19 night stays

Muri  
beachcoMber 

12 nights   

$2879 
per person, in double occ.

19 nights   

$3729 
per person, in double occ.

Return flights from either Vancouver or Calgary  
on Air New Zealand • Arrival and departure transfers  

• Early check-in on arrival • 12 or 19 nights in a Seaview Unit  
• Daily breakfast basket • Late check-out on departure  

– subject to availability at the time of check-out  
• Departure transfers • 500mb of free wifi and  

a Black Pearl Pendant per room for stays  
of 19 nights 

eDgeWaTer resorT  
& TaManu beach  

resorT 
raroTonga & aiTuTaki 

coMbo 

12 nights - single   

$6679 
per person, in single occ.

12 nights - DouBle   

$4059 
per person, in double occ.

Return flights from either Vancouver or Calgary on  
Air New Zealand • All ground transfers on Rarotonga  
and Aitutaki • Early check-in at the Edgewater Resort  

• 5 nights in a Lagoonview Bungalow • Tropical breakfast  
daily • Return flights to Aitutaki • 5 nights in a One  

Bedroom Lagoonview Bungalow at Tamanu Beach •  
Tropical breakfast daily • $100NZD Food and Beverage  

Credit per room • Sunday night BBQ dinner for 2 guests  
• 2 nights in a Lagoonview Bungalow at the Edgewater  

Resort • Tropical breakfast daily • Late check-out  
on departure

12 nights : January 21, February 4, March 4, March 11, 2017

19 nights : February 11, February 18, 2017
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Check out some of the top headlines that caught the attention of our readers. Find 
daily national travel industry news updates on PAXnews.com, or PAXnewsWest.com for 
news from Western Canada.

NEW ROLE FOR YOUNES 

ITRAVEL2000 SOLD

Former Air Canada Vacations vice-president of sales Amr Younes has joined Montreal-based 
Luxury Retreats as vice-president, revenue optimization. In his new role, Younes will be responsible 
for the commercial strategy and development of the company including revenue management, 
business development, partnerships and contact centres. Founded in 1999, Luxury Retreats 
features a portfolio of more than 2,800 high-end properties.

Red Label Holdings Inc., parent company of 
TravelBrands and Redtag.ca, has reached an 
agreement to acquire itravel2000. According 
to Joe DeMarinis, vice president of Red Label 
Holdings, while some minor changes will take 
place as a result of the acquisition, it will be 
more or less business as usual for itravel2000.

BHATIA TO YHM

Vijay Bathija has been appointed CEO of 
John C. Munro Hamilton International Airport. 
Bathija comes to Hamilton International from 
Air Canada Leisure Group, which includes Air 
Canada Vacations and Air Canada rouge. 
Previously, as part of the launch management 
team for Air Canada rouge, he led the 
commercial aspects for the successful launch 
of the leisure carrier.

WJ BELIZE-BOUND

WestJet will begin serving Belize City, Belize, 
non-stop from Toronto Pearson International 
Airport starting Oct. 29. In addition, on Aug. 
1, WestJet also began year-round, non-
stop service between Calgary and John F. 
Kennedy International Airport in New York 
City. Both announcements come on the 
heels of WestJet's recent winter schedule 
announcement of more than 85 new flights 
across its growing network.

AC SUSPENDS RIO ROUTE

Air Canada suspended its service to Rio de 
Janeiro this fall due to a dwindling demand 
surrounding the 2016 Olympic Games as 
well as Brazil's poor economy, according 
to reports. 

SUNWING RESUMES BUF-PUJ

Sunwing Vacations will once again offer all-
inclusive packages departing from Buffalo to 
Punta Cana and Cancun over the coming 
winter season, marking the third year of the 
service. Flights depart on Sundays between 
Feb. 12, 2017 and April 30, 2017 to Cancun 
and Saturdays between Feb. 11, 2017 and 
April 28, 2017 to Punta Cana, with a six-night 
package offered this year.

BREXIT TOLL

UNIWORLD CHANGES

June’s ‘Brexit’ vote has taken a “heavy toll” 
on airline financials, according to IATA’s June 
financial report. IATA said global airline share 
prices dropped by 11.6 per cent in June, to 
end the month more than 21 per cent below 
their level at the start of the year. The ‘Brexit’ 
vote hit European airline share prices the 
hardest; their 24.6 per cent month-on-month 
fall was the biggest monthly decline since 
September 2001.

Uniworld has seen a number of changes 
recently, with the appointment of Ellen 
Bettridge as president and CEO, who will 
succeed Guy Young as he takes on two new 
roles at The Travel Corporation, Uniworld’s 
parent company. Young has been named 
global brand engagement officer at TTC and 
president of Costsaver, Trafalgar's fast growing 
value brand. Bettridge began her new position 
effective Aug. 6.

HEALTH CARD WOES

Ontarians with the province’s new gender-
neutral health cards are unable to use the 
card as a form of identification when applying 
for a passport, which currently requires proof 
of gender. Ontario residents who want to use 
the new card for a passport application can 
get a receipt from ServiceOntario containing 
the required identifying information

news
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The weather was hot and the action on the course 
was even hotter, as dozens of golfers hit the links for 
ACTA’s 2016 golf tournament. The sold-out tournament 
welcomed 152 golfers to the Royal Ontario Golf Club 
for a day of fun, prizes and friendly competition. 
Pictured is Wendy Paradis, president, ACTA Canada.

The Dominican Republic Tourism Board in Toronto 
brought in a little star power to promote the 
destination’s newest travel developments, 
welcoming former Toronto Blue Jays slugger 
George Bell to an intimate meet-and-greet. 

G Adventures welcomed agents looking to learn more about the tour 
operator’s Antarctic cruise program, as the destination continues to grow 
in popularity. Pictured: Scott MacPhail, onboard historian, G Adventures; Osi 
Shahaf, onboard naturalist, G Adventures; Richard Heller, director of marine 
operations, G Adventures; Sean Russo, global purpose specialist, Ontario,  
G Adventures; Justin Wegiel, regional sales manager, GTA, G Adventures.

PAX sat down with RIU’s Senior Vice President – Sales & Business Development 
Oliver Kluth to discuss the upcoming year for the hotel chain, during a recent 
visit to Toronto. Pictured: Kim Banjac, communications specialist, Signature 
Vacations & Oliver Kluth, SVP – sales & business development, RIU Hotels.

Skal Toronto hosted their annual golf tournament at 
Royal Woodbine Golf Course, as 95 golfers took to 
the greens for 18 holes of fun. PAX was the official 
travel media partner of the tournament. Of Skal 
Toronto: Kimberly Hartley, secretary and Brent 
Bowes, president.

The Korea Tourism Organization and Korean Air hosted travel professionals on a 
cruise of Toronto’s waterfront celebrating the launch of the airline’s Toronto-Seoul 
service. Pictured: Heather Kim, passenger sales manager, Korean Air; Jae Mun 
Hwang, regional manager, Korean Air; Sam Park, passenger sales manager, 
Korean Air; Doojo Kim, director, Korea Tourism Organization; Jon Murray, passenger 
sales manager, Korean Air; Randy Snape, marketing manager, Korea Tourism 
Organization; Yeonsu Chong, marketing assistant, Korea Tourism Organization; Soo 
Jin Kim, deputy director, Korea Tourism Organization; Eunice Lam, marketing/PR 
coordinator, Korea Tourism Organization; Kate Jung, online marketing coordinator, 
Korea Tourism Organization.

It was beer, pretzels and all things Oktoberfest when 100 agents, travel 
professionals, media and honoured guests gathered in Halifax to celebrate 
the launch of Condor’s new non-stop service from Halifax to Munich, Germany. 
Pictured: Marzena Pallazzo, marketing manager North America, Bavaria 
Tourism; Matt Whitman, deputy mayor of Halifax; Titus Johnson, VP North 
America & Caribbean, Condor Airlines; Ian Arthur, chief commercial officer, 
HSIA; Joyce Carter, president and CEO, HSIA.
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WJ WINTER FLIGHTS

ACTA Manitoba hosted a day of golf for members in July, welcoming new ACTA 
Canada president Wendy Paradis to her first tournament in the province. Pictured: 
Mary Jean Hebert, regional chair, ACTA Manitoba & Nunavut and Wendy Paradis, 
president, ACTA Canada.

Melia Hotels International welcomed a select group of local media to a luncheon at 
Vancouver’s Hotel Georgia this summer to celebrate the company’s 60th anniversary 
and share plans for expansion and innovation over the coming year. Pictured is Tony 
Cortizas, Melia's vice-president of global brand strategy.

Texas Tourism unveiled its Texas Top 10 to a select group of Vancouver travel media at a 
luncheon earlier this summer, outlining the top reasons to visit the Lone Star State. Pictured 
are Debra Bustos, Texas Tourism; Amanda Koone, Fredericksburg CVB; Lea-Ann Goltz & 
Rosalyn Hunter, Vox International.

WestJet has added dozens of flights to its 2016-17 
winter schedule. Highlights for Western Canada 
include an increase of 41 new weekly flights between 
Vancouver and Kelowna, Prince George, Toronto, 
Honolulu, Cancun, Cabo San Lucas and Los Angeles. 
Kelowna will see 19 new flights per week to Vancouver 
and two additional weekly flights to Calgary.

ROUGE UPS CAPACITY
Air Canada Rouge is now flying a Boeing 767 from 
Vancouver, a move that increases capacity in Western 
Canada 242 per cent for the upcoming winter season. 
Passengers are now able to fly non-stop from Vancouver 
to Cancun on Monday and Thursday, or to Puerto 
Vallarta on Tuesday and Friday. Travellers can also 
take advantage of increased capacity to Ixtapa on 
Wednesday, and Los Cabos on Sunday.

YVR TRAFFIC UP

WHISTLER SOLD
U.S. ski operator Vail Resorts add B.C.’s Whistler 
Blackcomb resort to its portfolio, in a deal estimated 
at $1.4 billion. This will mark the first Canadian property 
for the Colorado-based resort chain, which owns ski 
resorts across the U.S. and Australia.

NEW WINDSTAR PRESIDENT
Windstar Cruises has welcomed cruise industry veteran 
John Delaney as its new president, effective July 19. 
From 2011 through June of this year, Delaney was the 
senior vice president of global marketing and sales for 
Seabourn Cruise Line. Prior to that he also held a number 
of positions at Holland America, including vice president 
of revenue marketing, director of special projects at 
corporate audit services and manager of management 
advisory services.

Vancouver International Airport has seen an increase 
in passengers during the first half of 2016, due in large 
part to increased connections to Latin America. The 
airport saw 10.5 million passengers between January 
and June, up 8.1 per cent from the same period in 
2015. Traffic to and from Latin America shot up 20 per 
cent, largely due to service to Mexico City offered 
by Air Canada and Aeromexico, the latter of which 
introduced non-stop service last December.
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With Premium Rouge, your clients will travel Europe in style and 
enjoy 7 inches of extra legroom, as well as in-fl ight entertainment 
on a complimentary iPad. They’ll also receive priority check-in, 
boarding and baggage handling for their two free checked bags. 
Premium Rouge is offered on non-stop fl ights to the following 
European destinations:

• Athens
• Barcelona
• Budapest
• Dublin
• Edinburgh

• Gatwick 
• Glasgow
• Lisbon
• Manchester
• Nice

• Prague
• Venice
• Warsaw

Learn more at fl yrouge.com

The luxury of a European 
getaway, before even
getting there.
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